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TIPS FOR LOCAL MEDIA COVERAGE

Applying a multimedia approach in advocacy provides the opportunity to reach your
audience with the various media outlets available. Using local press such as local radio, TV
and newspaperisrecommended especiallywhendoinglocal campaigns. Conducting
continuous outreach and being part of media networks can provide you with the right links to
therightchannels, talk shows ornewspapersthatallow you toreach more peopleinthe
most relevant manner.

Here are afewtips forgettinglocal mediato youradvocacy event, action and campaign:
1. Identify the media companies that might be interested in working with you.

Begin with mapping out the different media companies in the region you are
undertakingthe campaign. Spend sometime toread andwatchthe contentthey
share and identify specific shows or columns that you could suggest to them to cover
your story. For local papers, identify the outlets where they sell the paper and
confirm that your target audience will be able to access them.

2. ldentify who will cover your story and reach out.

Through the process of reading through the papers and watching the shows that align
withyourcause,identifythejournalistor TV/radiopresenterandtryunderstanding
thestoriestheyliketocover. If,forinstance, theytendto coverstories of community
eldersorteachersinschools, thenyouneedto pitch yourstoryaligned withthese
stakeholders, if possible. Reach outto themdirectly orhave someone who has
worked with them before reach out on your behalf to make an introduction.

3. Have your story ready.

Evenasyoureachouttothe mediahouses, have yourstoryready. ltwould be
unfortunate for the reporter to ask for your story and you don’t have itready.
Remember for both print and TV/radio, you need to share the mostimpactful story
with clear action steps for the audience to engage with yourissue.

4. Thank the reporter who covered your story.

Taketimetothankthe mediahouseforcoveringthe storyeitherthroughemailora
handwritten thank you letter. Develop arelationship with the reporterfor future
opportunities. Youcanalsoletthereporterknowthattheycanalwaysreachoutto
youiftheywanttocoverastoryonthe progressorimpactofyouradvocacywork.



